
Deep
Customer
Genome
Do you want to know your 
customers really well? 

While traditional business intelligence relies on 
the capability of an analyst to make sense of a 
vast amount of information, the llooppTM Deep 
Customer Genome reveals patterns and insights 
about your customer segments that would 
otherwise take months to uncover.

It simpli�es the process of knowing who your 
customers are, so you can focus your e�orts on 
product design and precision marketing.

In today's business 
environment, customers 
have a lot of options to 
choose from. Businesses 
that last and continue to 
grow are those that know 
their customers really well.

What is the llooppTM Deep 
Customer Genome? 

Deep learning is at the 
core of all llooppTM 

products so relevant 
patterns and trends can 
be easily extracted from 
large amounts of data, 
revealing a more holistic 
view of your customers.

To build a strong customer base that stays loyal 

to your brand, you need to answer questions 

like:

   “Who are my customers?”

   “Why do my customers buy certain products?”

   “Are there other untapped customer segments

    out there?”

Conventional approaches to answer these 

questions are often cumbersome, 

time-consuming, and provide a rather limited 

view.



Schedule a free demo! 
Email us at: sales@lloopp.net 

You may also visit our website:
www.lloopp.net

What are the bene�ts of using the 
llooppTM Deep Customer Genome? 

Discover your most signi�cant customer 
segments and their attributes 

Gain market understanding to enhance your 
competitive position by identifying customer 
behavior patterns

Deliver shortest time to insight using 
available customer data 

llooppTM Deep Customer Genome 
delivers a deep understanding of who 
your customers really are.

How does the llooppTM 
Deep Customer Genome work? 

Single, integrated platform. Combines and 
analyzes massive data from multiple complex 
data sources, such as your Point of Sale (POS), 
Customer Relationship Management (CRM) 
systems, and even external data from social 
media and the web. 

Automatic segmentation. Recognizes patterns 
and trends in your data, automatically grouping 
like customers into segments and presents the 
most relevant segments along with their 
attributes. 

360-view of the customer. Creates an intuitive 
customer dashboard from a combination of 
customer information and transaction data.

By unlocking the power of data, 
we create products that deepen 
insight; so you get to know who 
your customers really are and 

what they care about.


