
Schedule a free demo! 
Email us at: sales@lloopp.net 

See how guests feel about attractions and o�erings 
based on what they talk about on social media 

Based on insight, act on pain points, shift strategy, and 
introduce improvements to guest experience

TOURISM

EDUCATION
Assess how the school’s brand is perceived vis-à-vis 
its mission and vision 

Build e�ective marketing strategies and measures 
to attract the right students

Gauge acceptance of new products and services

Harness insights to validate or rede�ne marketing 
strategies

RETAIL

HEALTHCARE
Analyze patient information and feedback

Drive innovations in patient care services derived 
from a deep understanding of patients’ sentiments 
on the quality of care received

DIGITAL MARKETING
Discover how a product performs versus 
competitor brands 

Identify opportunities for product innovation to keep 
pace with the evolving market


